ABSTRACT: Purpose -The defense industry is one of the leading business sectors in Israel and also worldwide. Competitive Intelligence (hereafter CI) is embedded into this sector and supports its decision making process. In recent years more information about this industry and about the CI activity is available while characterized by fierce competition and quick changes in the competitive environment. It is evident that CI is used widely by the leading firms in this sector while it has become an integral part of the business activity, and its added value seems to be significant. It is possible to define a framework of CI activity in this industry and to reflect on its advantages and limitations. It is my hope that this paper will encourage further research on this topic.
Introduction
The defense industry was one of the fastest growing business fields in Israel (2010) Although there were security limitations on defense exports to avoid leakage of secrets that could damage the state security, Israel authorized a wide range of defense products for be exported. (Dvir & Tishler, 1998) .
As Competitive Intelligence (hereafter, CI) became recognized, and its value was more acknowledged in recent years, its direction went towards gaining strategic intelligence (Montgomery and Weinberg, 1979) . Fulfilling CI became part of the many firms' capabilities (Porter, 1980 
Characteristics of the sector of defense industries
Here are the characteristics of the defense industries' markets; The evolution of CI in Israel was behind the progress achieved in the US and other western countries (Prescott, 1999 & Vella, 1996) . Companies engage in this sector, unlike many other sectors (Attaway, 1998) It is likely to infer as shown in Table 2 , that the progress of CI practices conformed to the changes in the activity of this sector supplied added value intelligence: Opinion Section Comprehension of the progress of the operational needs by the customers or future customers were critical factors expected to be addressed by CI units.
Technological Intelligence
Technological intelligence continuously 
Tactical Intelligence
Tactical intelligence was considered to be less critical in this sector, but it was still done on day-to-day basis: monitoring changes in the markets, customer insights, 
Sources of information and managing the gathering efforts

Primary sources
The defense export market was often The outcome using this methodology was that decision making without the contribution of CI was incomplete. These three essentials were together critical for the success of CI function in a corporation.
They all had to be interrelated as shown in 
